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Our Purpose
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Three elements of the Fujitsu Way

Our
Purpose

Our purpose is to make the world more 
sustainable by building trust in society through 
innovation.

Our
Values
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•
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3,056.3 ▲

193.9 ▲

6.3% ▲

▲ ▲58.9 ▲

135.0 ▲

4.4% ▲

Technology Solutions

（ ） （ ）

3,586.8 ▲

275.6
7.7%

219.2 ▲

6.1% ▲

182.6 ▲

924.2 ▲

Consolidated
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• Rebuilding our global business strategy

• Strengthening issue resolution capability in Japan

• Contributing to greater business stability of our 
customers’ businesses

• Becoming our customers’ DX partner of choice

• Enforcing data-driven management

• DX talent development and productivity improvement

• Fully participatory, ecosystem-based DX promotion
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Updated 
Management 

Platform to Enhance 
Global Management

Personalized 
Skincare Service

Safe and Secure 
Water Trading 

Platform

Daiwa House
Industry Co., Ltd.

• •

•

•

•

Botanical Water
Technologies LTD. Orbis
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Expanded use of the data 
analysis platform (Palantir)

Management Operations Business Units

・

・

Launch of One CRM

One CRM One Support One People One DataOne ERP+ One Product

Launch of One ERP+
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Smart Working

Borderless Office

Culture Change

•

•

•

•

•

•

•
’

•

•

Position-based HR system Supporting learning and growth

Resource managementOrganizational design
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•

•
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VOICE program

Fujitsu Innovation Circuit
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Supply Chain Diversification

•

•

•

•

Global Policies and Standards

•

•

Solutions to Society Issues

•

•

•

•
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Digital
Shifts

Business
Applications

Hybrid
IT

Computing Network AI Data & Security Converging
Technologies

Consumer
Experience

Healthy
Living

Trusted
Society

Sustainable
Manufacturing
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AI

Computing

Converging
Technologies

Data & Security

Network
Data AnalysisAISimulations

Green
Energy

Drug
Discovery

Extreme
Weather

Disaster
Prevention

Materials
Development

Financial
Trading
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Japan

New New
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Growth
Earnings

and
capability

Society
and

customers

Employees,
organization,
and culture
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3,056.3 3,200.0
193.9 320.0
6.3% 10.0%

▲58.9 10.0
135.0 330.0
4.4% 10.3%

Technology Solutions

（ （ ）

3,586.8 3,720.0
275.6 390.0

7.7% 10.5%

219.2 400.0
6.1% 10.8%

182.6 280.0

Consolidated
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•

•

•

•

•

For

Stability

For 

Growth

Expanding Revenue

Improving Profitability

(Fiscal Year)

％
％

％
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Non-Financial Indicators

1.9 2.4 3.53.2

63 68 67

＋2.3 point (Target)

＋ point
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Cautionary Statement
These materials may contain forward-looking statements that are based on management’s current information, 

views and assumptions and involve known and unknown risks and uncertainties that could cause actual results, 

performance or events to differ materially from those expressed or implied in such statements. Actual results may 

differ materially from those projected or implied in the forward-looking statements due to, without limitation, the 

following factors listed below. 

• General economic and market conditions in key markets (Particularly in Japan, Europe, North America, 

Oceania, and Asia, including China)

• Fluctuations in exchange rates or interest rates

• Fluctuations in capital markets

• Intensifying price competition

• Changes in market positioning due to competition in R&D

• Changes in the environment for the procurement of parts and components

• Changes in competitive relationships relating to collaborations, alliances and technical provisions

• Risks related to public regulations, public policy and tax matters

• Risks related to product or services defects

• Potential emergence of unprofitable projects

• Risks related to R&D investments, capital expenditures, business acquisitions, business restructuring, etc.

• Risks related to natural disasters and unforeseen events

• Changes in accounting policies


